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Mission Statement

GPTMC’s mission is to make 
Philadelphia and The Countryside® a 

premier destination through 
marketing and image building that 

increases business and promotes the 
region’s vitality.



Greater Philadelphia Tourism Marketing Corporation

 GPTMC is a 501(c)3 organization.

 GPTMC was founded in 1996 by the 
Commonwealth of Pennsylvania, the City 
of Philadelphia and Pew Charitable Trusts. 

 GPTMC is NOT a membership 
organization.



What We Mean By Tourism Marketing

 Advertising in print, 
television, radio, outdoor 
and online

 Brand development
 Consumer collateral 
materials

 Consumer and media 
relations

 Cooperative advertising
 Cultural tourism marketing
 Event‐based marketing

 visitphilly.com, 
visitphilly.com/pressroom 
and uwishunu.com

 Hotel packaging
 Image building
 Partnerships, promotions 
and marketing alliances

 Stakeholder relations
 Tourism development
 Visitor and marketing 
research



Hotel Tax 41%

HPT  Tax 16%

State ‐
TPA/RMP 9%

State ‐ Grants 
21%

Other Grants/
Revenue 13%

GPTMC Funding Sources – FY 2011



Tourism’s Impact

In 2010, the Greater Philadelphia tourism industry generated:  

• $8.7 Billion in economic impact ($24 Million per day)

• 84,807 jobs supported, 5% of all regional jobs 

• $1.3 Billion in federal, state and local taxes 

(Source:  Tourism Economics)



Regional Partners
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GPTMC Campaigns
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Tourism’s Return on Investment

For every With Love marketing dollar spent, 
GPTMC generates:

$100 in direct visitor spending

$11 in state and local taxes

More trips than the national 
benchmark 

(Source: Longwoods International, Tourism 
Economics)



Philly Homegrown
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Philly Homegrown Goals

 Generate buzz about Greater Philadelphia 
as a local food destination

 Broaden the market for local food 

 Amplify the work of the local food 
movement

 Motivate the general public into action



Why GPTMC Cares About Local Food

 Popularity of local food movement

 Increased interest in food tourism

 A story about a Philadelphia asset that 
wasn’t being told



Consumer Survey Findings

 There is a growing market for local food in 
the Philadelphia region

 The general public would like to eat more 
local food

 78% said they would like to eat more local 
food than they currently do

 The biggest obstacles to eating more local 
food are awareness and availability



Philadelphia Food Associations

Source: Wordle.net
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Philadelphia Food Associations

Source: Wordle.net
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visitphilly.com/food

Local Food Adventures 

ADATESIGIIT 

ITINERARY 

Sample our lour of romanlic 

•• Iene., .weet .hops and other 

lo<~lIy.s()UrrM .rot', 

W ... h.t'. on th.lour, 

Seasonal Recipes 

POTATO AND CHIVE 

CAKES WITH POACHED 

~:GGS 

Make use ofearl;o,' ,urn mer. 
rot.loe, and hem,! Get Ih. 

",·:lPO 

Tom Kehoe, from 
Yards Brewery 

In 1988, Torn Kehoe ,,<IS a 

hroke college wrestler looking 

for cheap hecr. 

MORt: 0 

Meet the Makers 
THE FACES BEHIND TliE FOOD 



Meet the Makers 
rItE FACES BEHlND ref FOOD 

o 

Tom Kehoe, from Yards Brewery 
In 1988, Tom Kl'l\oo was a broke colll'gc "Testler looking for cheap bIler. 

With the help offriend Jon Bo,it, he deddcd 10 begin brewing it himself. That early 

endeamr led to the foonding oCYards Bre""ng Company. a garage operatiorl in Mana~'Unk 

on a homemade three-barrel brewing system. The SUtteS5 of lheir Extra Special All' 

intersect.:.:! ",;tll Philly's craft bre"ing renaissanCf' in the mid-'905. and Yards grew in 

tandem wilh the acdaim. 

o 
explont philly food &; drink 

PHILADELPHIA 

BREWING COMPANY 
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good. local brflWS 
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TRIUMPH BREWING 

COMPANY 
Alocalbrew&rwilhlhree 
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READ MORE 0 

NODDING HEAD 

A~~ldass~~w~ 

in I second I\oor location 

R£ADMORE C 



Communications Toolbox

Copy, Photos, Videos, Press Materials 



Media Partnerships

~CBSPHILLY 
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_Hils 
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PHILADELPHIA 
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Philly.com/food Partnership
philly! com/ food 

phUy! rom II ... _ ~ l1lil1li 

RESTAURANTS : IN THE KITCHEN : LOCAVORE : BEVERAGES : HEALTHFULLY : FOOD PEOPLE : GOOD EGGS 
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New Media Engagement
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Community Partnerships
 Business Districts like Center City, University City, East 
Passyunk, etc

 Food‐related Non‐profit organizations like the Food 
Trust, Fair Food, PA Assoc for Sustainable Agriculture, 
Slow Food Philadelphia, PA Horticultural Society

 Markets and Retailers like Reading Terminal, DiBruno
Bros, etc

 Restaurants and Chefs

 Farms and Farmers



Partner Profile:  Center City District

 Center City District is a business improvement district 
dedicated to keeping Philadelphia safe, clean and fun

 Multi‐program Partnership:
 CCD SIPS
 CCD Restaurant Week
 Center City COOKS



Partnership Example – Center City District
I m Business 

(IN)Center City Guide 

Events 

CGO Parks & Plazas 

Getting Around 

Uving Here 

mr: 
Center Ctty istr."ct 
p. esente ~- - ~ ~ _. 

0'" FlYI 
RESTAURANTS .. 
RESERVATIONS PARKING .. MAP 

CENTER CITY 
COOKS 

llTee-cCU'se h .... :h. $20. TtTee-ca.rse drner ,$35. 100+ Restauants. 

Join us 8'¥e1"V 'flirter and fall for Certer a I¥ Dis.i ct 
Restau antW3ek presen1Bd by 10 Bri. Participatirg 
restalrarts olfe- hE€-CDLrSe annEfS br orly $35* PEr 
perscn. In additicn, many of fie par'dpatino restatxants 
'Will also be oflErino a lhrOO-CDLrse I trtd1 br $20'", 

1he rext RestaU' ant V\9.3k 'MIl be Jat'l.Elry ~ Zl & 

Jaruary 2!Heb'UCI'Y 3 ,:;;012 

Ke€P up on center City District Restaur ant \'It€k preS6lE>d 

by1D B3ri<e-.a-.15 hcuoh:xJt1te-year by followin(Jcu 'wittei' feed­

@Pl1laRestweek. 

.. T~ a/mIDI andgratutynotirduied 
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PhiladsPia TOlfism MarkE'no 

(orp)ration (GPTTvt:), can hap '!OJ QO 

local. Fer mere infcrmaticn on farmers 
markB1S, restaur ants ard I ocal p-odu:ers 

00 b Yisltphilly.COOl/food 

Prcd.l::edBy: 

Cha:k cut cen~ a;tCboks, 'Wilh 20 

redpes rom fran Garces Tradno 

Cornpemy, R2L, Le Bec·Fin, Perori, EI \A?z 
and otter Centa' Gty'restlUranlS. 

learnl'"'klrell-

:-: CENTER CITY DISTRICT 
Qlr"n<:rTpr! 1'111· 

Related Information 

~TWEET. 
~ TWEET. 

EAT. 
TWITIER.COM/PHILARESTWEEK 

Get he latest Center City District 

Reslau ant\'.eek news )€ar-rourd, hi 
fdlowng us on T'l'litte" . 

philly&com/ food 

Philad€4p-wa is a bod toW!. Read all atout 
it, Vlith inallie-ws, rEdIBS, 1he laBstnew; 

and mere, worn 1I1e PhJad3ipfia Inq.iil8f 

and Dally!o.I!HIS, Flus, spEdai Rest3urart 

Yl.eekllideos. 

P HIll V .cOM/F 000» 

MENUS. _ 
RESERVATIONS .... 

IN YOUR !!!!!!! 
POCKET. 

M.CENTERCITYPHILA.ORG 
Use cur newReslaU antY.eek mOCi Ie 

V¥£bsite to browse mBlUS, oetmaps ard 

make orline reservaUons worn any 



Stay in Touch!

WEBSITES
visitphilly.com
uwishunu.com

TWITTER
Visit Philly
uwishunu
Philly 360˚

Philly Te AmaFACEBOOK
Visit Philly
Philly 360˚

Visit Gay Philly
Philly Homegrown

E‐NEWSLETTER
Visit Philly
Stakeholder
Philly 360˚
GayTripper


